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WWE® Reports Strong Fourth .. Qua~er 2015 Results 

Achieving Record Revenue for the Full Year 

Fourth-Quarter 2015 lliebligbts 

Revenue increased 18% .to $166.2 million driving a $6.0 tnillion increase in Adjusted 01BDA1 to $11.1 
million 

WWE Network had l.22 million ending paid subscn'bers, representing a. 49% increase from the foi1rth quarter 
2014; P(WE Network bit .an all-time high of 1.24 million average paid subscribers for the qua11er 

• · WWE Network was recognized as the fifth largest ditecHo--collSUlµer ("OTT'') subscription service in the U.S. 
according to Parks Associates, mnking alongside Netflix, Amazon Video, Hµlu and MLB.TV 

WWB was added to the S&P SmallCap 600 Index. ( effectiv~ January 20, 2016) 

Full Year 2015 Highlights 
. . 

Revenue increased 21 o/o to $658.8 million, th~ highest in the Companyts history,. including record levels of 
revenue from WWE's Network, Television, Live event, Venue Merchandise, and WWE Shop businesses 

Tota.I international revenue increased by 46% to a record $169.8. million 

Adjusted OIBDA1.reached $68.7 million, representing an $80.3 million increase from 2014 

Network segment generated rev~ue of $159.4 million and OIBDA1 of $48.4 million that nearly doubled the 
average annual revenue of ~he Ccmpany's pay-per-view business before network launch . 

. . 
WWE Network subscribers. watched an estimated total of 256 million ho'U.t'S. of content, representing an 
average of 188 hours per household placing it among the top cable and broadcast networks . . 
WWE content garnered more than 8 billion views on YouTube; WWE was the most followed sports channel 
on YouTube and the second most followed sports brand on Faceb<?ok · 

• WWE generated 790 million social media fan engagements in 20152
; Sprinklr's Social Business Index ranked 

WWE as the 6th most social brand worldwide1 alongside Disney, Time Warner and Google 

Ill Reconciliation ofOperatine: Ineottll} toAc\Justed OIBDAoan be found In the Suppli:inental 1Dfom1atlon In thi1 rell>Pll<1. 

~21 Social media flln engagements 111·0 defined es the cumulative fan rcsponso to WWB content moawred by the number ofAIJkes", ~ollom", "shares", 
"1116lltlons". and "retwects" across sooial media platfonrut auch as Faoobt>Ok, 1\vltter, YouTubv, lnataClllm and Tumblr. . 
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